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Sanne van der Velden
CEO & FOUNDER

Travel WorldClass began life in 2016 with me as an obsessed hotel and luxury lover. This passion has evolved into

a luxury travel and lifestyle source of inspiration with a thousand like-minded followers from all over the world.

It’s no accident that the collection of content is so special, as my obsession is intensified by more than ten years

of experience as Product Manager and Marketing Manager in the luxury tourism industry and have travelled to

over 50 countries.

Travel WorldClass is your international online luxury travel & lifestyle journal that not only gives readers a peek of

luxe travel at its finest; it shines the spotlight on tourist spots and luxury hotels that may not be on your radar.

Through my own experience and via my extensive network of hoteliers, I share honest reviews of the finest

hotels, resorts and villas from around the world. 

The articles on restaurants and bars give you a unique perspective on the international food scene whilst the latest

launch articles keep you abreast of all the happenings with high-end lifestyle brands, ultimate travel guides, and

many more.

Let me inspire your next luxury escape.

Sanne

the inside
story

It's all in the name; Travel WorldClass is a

high-end online inspiration source for luxury

travel & lifestyle who's specialized in sharing

professional content by emphasizing the

hotel, destination or brand itself at its best.

www.travel-worldclass.com

The Netherlands

+31 6 83 67 58 29

info@travel-worldclass.com

S H A R I N G  T H E  M O S T  D E S I R A B L E
C O L L E C T I O N  O F  L U X U R Y

T R A V E L  A N D  L I F E S T Y L E  W O R T H
T A L K I N G  A B O U T .

L U X U R Y  T R A V E L   |   L I F E S T Y L E  

S P E C I A L T I E S :  H I G H - E N D  P R O D U C T
P H O T O G R A P H Y  |  V I D E O  P R O D U C T I O N  |  B L O G
|  H O T E L  R E V I E W  |  E D I T O R I A L  W R I T I N G

Sanne van der Velden
DIRECTOR & FOUNDER



the stats

S O C I A L  M E D I A

143K VISITORS
PER MONTH

113.39K VISITORS
PER MONTH

74.8K

TRAVEL_WORLDCLASS

FOLLOWERS

148.000

MONTHLY REACH

1.9%

ENGAGEMENT

356.429

MONTHLY IMPRESS IONS

AVERAGE L I KES

733

AVERAGE COMMENTS

51

MONTHLY PROF ILE  V IS I TS

8.288

@

D E M O G R A P H I C S  I N S T A G R A M

61.4% 38.5%

18 - 24

25 - 34

35 - 44

B L O G

7.5K
MONTHLY UN IQUE


V IS I TORS

10K
MONTHLY PAGE

VIEWS

1.5K
ACT IVE EMAIL 


SUBSCRIPT IONS

USA FRANCE ITALY
32% 27%

UK
19% 14%

SPAIN

9%

USA FRANCE NETHERLANDS
21% 10%

UK
9% 9%

GERMANY

5%

45 - 54



"AWAKE YOUR BRAND EXPERIENCE IN EYE-CATCHING IMAGES, 
FROM MOUTHWATERING FOOD PHOTOS TO FULL-BLOWN LIFESTYLE VIDEOS."

why work
with us

W e  h a v e  w h a t  i t  t a k e s  t o  b u i l d  a  v i s u a l  s t o r y .  
Q u a l i t y  p h o t o g r a p h y  u n d o u b t e d l y  p a y s  b a c k  i n  m o r e  d e m a n d  
a n d  h i g h e r  c o n v e r s i o n  r a t e s .

R o l l  o u t  a  p o w e r f u l  s t o r y  t h r o u g h o u t  t h e  e n t i r e  g u e s t  j o u r n e y .  
W e ’ l l  s t a r t  w i t h  a  d e e p  d i v e  i n t o  y o u r  i d e n t i t y  t o  l e t  u s  w r i t e  a  
c o m p e l l i n g  n a r r a t i v e .

L U X U R Y  T R A V E L   |   L I F E S T Y L E  

T H I S  M A K E S  T R A V E L  W O R L D C L A S S
U N I Q U E

 H I G H - E N D  P R O D U C T  P H O T O G R A P H Y   |   V I D E O  P R O D U C T I O N

E D I T O R I A L  W R I T I N G   |   B L O G  |   R E V I E W   |  A D V E R T O R I A L S

T R A V E L  W O R L D C L A S S  A L L O W S  Y O U
T O  L E V E R A G E  T H E  T R U S T E D

R E L A T I O N S H I P  W E ’ V E
E S T A B L I S H E D  W I T H  A  H I G H L Y

T A R G E T E D  A U D I E N C E  T H A T
S H A R E S  O U R  P A S S I O N  F O R

L U X U R Y  T R A V E L  A N D  L I F E S T Y L E  



W  A M S T E R D A M

success 
story

274.768
SOCIAL  REACH

1.700
CTR

9.800
BLOG V IEWS

W  A m s t e r d a m  r e v e a l s  a n  e c l e c t i c  m i x  o f
D u t c h  h e r i t a g e ,  p r o g r e s s i v e  d e s i g n ,  a n d
d e c i d e d l y  m o d e r n  s o c i a l  s p a c e s .

P r o u d l y  p r e s e n t i n g  o u r  c o n t e n t  m a d e
d u r i n g  o u r  2 - n i g h t  s t a y  a t  W  A m s t e r d a m .

FULL DATABASE CREATED 

2 DEDICATED POSTS 

25 DEDICATED STORY'S 

IMPRESSION VIDEO

BLOG



" W  A m s t e r d a m  h a s  b e e n  s u p e r
e n t h u s i a s t i c  a n d  h a p p y  a b o u t  t h e
c o l l a b o r a t i o n  w i t h  S a n n e  p r o v i d i n g
s o m e  a m a z i n g  c o n t e n t  a n d  s o c i a l
m e d i a  c o v e r a g e  a b o u t  o u r  h o t e l
e x p e r i e n c e ! "  

G .  B e r n a r d
M a r k e t i n g  D i r e c t o r
W  A m s t e r d a m



success 
story

V A L M O N T  C O S M E T I C S

152.500
SOCIAL  REACH

1.225
CTR

7.800
BLOG V IEWS

I t ’ s  a l l  a b o u t  l u x u r y . .  O u r  c o l l a b o r a t i o n  w i t h  M a i s o n
V a l m o n t  l u x u r y  c o s m e t i c s .  

T r a v e l  W o r l d C l a s s  a c c o m p l i s h e d  a  h i g h - e n d  p r o d u c t
p h o t o s h o o t  f o r  V a l m o n t ’ s  l a t e s t  p r o d u c t ’ s ;  D e t o 2 x  a n d
H y d r a 3  i n c l u d i n g  s o c i a l  e x p o s u r e .   

FULL DATABASE CREATED 

2 DEDICATED POSTS 

10 DEDICATED STORY'S 

WEBSITE BANNER

BLOG



B L E S S  H O T E L  I B I Z A

success 
story

FULL DATABASE CREATED 

4 DEDICATED POSTS 

20 DEDICATED STORY'S 

IMPRESSION VIDEO

BLOG

I n s p i r e d  b y  C o c o  C h a n e l ,  t h e  v e r y  c h i c ,  v e r y  s t y l i s h  B l e s s
H o t e l  I b i z a  e p i t o m i s e s  t h i s  a l l .  A  n e w  l u x u r y  b r a n d  f r o m
t h e  S p a n i s h  g i a n t  P a l l a d i u m  G r o u p ,  

i t ’ s  w h e r e  t o  g o  i f  y o u  f a n c y  a  h i g h l y  I n s t a g r a m m a b l e
h o l i d a y ,  a n d  w e  c a n  c o n f i r m  a f t e r  a n  8 - d a y  s t a y .
 

230.500
SOCIAL  REACH

1.750
CTR

7.450
BLOG V IEWS



success 
story

B I L L & C O O  M Y K O N O S

187.500
SOCIAL  REACH

1.700
CTR

5.250
BLOG V IEWS

A s  a  j e t - s e t t e r ' s  r o m a n t i c  c h o i c e  d e s t i n a t i o n  f o r
a b s o l u t e  l u x u r y  a n d  p r i v a c y ,  B i l l  &  C o o  b e l o n g s  t o  o n e
o f  t h e  t o p  l u x u r y  h o t e l s  o n  t h e  p o s h e s t  o f  G r e e k  i s l a n d s .

D u r i n g  o u r  2 - n i g h t  s t a y  i n  o n e  o f  t h e  m o s t  b e a u t i f u l
s u i t e s  t h e y  h a v e  w e ' v e  c r e a t e d  c o n t e n t  f o r  a  l i f e t i m e .

FULL DATABASE CREATED 

8 DEDICATED POSTS 

20 DEDICATED STORY'S 

INSTAGRAM REEL

BLOG



G R A N  H O T E L  I N G L É S  M A D R I D

success 
story

FULL DATABASE CREATED 

2 DEDICATED POSTS 

10 DEDICATED STORY'S 

IMPRESSION VIDEO

BLOG

U l t i m a t e  l u x u r i o u s  r o o m ,  a  v e r y  s t y l i s h  A r t  D e c o  b a r  a n d
o n e  o f  t h e  b e s t  s e r v i c e  e x p e r i e n c e s  s o  f a r  d u r i n g  o u r  2 -
n i g h t  s t a y  a t  G r a n  H o t e l  I n g l é s .
 

115.000
SOCIAL  REACH

420
CTR

3.400
BLOG V IEWS



success 
story

D O U X E  H O T E L  L U X U R Y

267.000
SOCIAL  REACH

170
NEW NEWSLETTER

SUBSCRIBERS

I n  c o l l a b o r a t i o n  w i t h  D O U X E  H o t e l  L u x u r y  w e  c r e a t e d
w o r l d - w i d e  b r a n d  a w a r e n e s s ,  B l a c k  F r i d a y  n e w s l e t t e r
r e f e r r a l  a n d  a  s u c c e s s f u l  g i v e a w a y .

FULL DATABASE CREATED 

4 DEDICATED POSTS 

10 DEDICATED STORY'S 

GIVEAWAY



P E R F E C T  M O M E N T  L U X U R Y  S P O R T S W E A R

success 
story

FULL DATABASE CREATED 

10 DEDICATED POSTS 

25 DEDICATED STORY'S 

BLOG

I n  c o l l a b o r a t i o n  w i t h  P e r f e c t  M o m e n t  L u x u r y  S p o r t s w e a r
w e  c r e a t e d  u n i q u e  c o n t e n t  o f  t h e  S S 2 1  c o l l e c t i o n  o n
M y k o n o s .  

S a t i s f a c t o r i l y ,  s o  t h e  c o l l a b o r a t i o n  h a s  b e e n  e x t e n d e d  t o  a
s k i w e a r  s h o o t  a n d  a c c o r d i n g  p r o m o t i o n s .  
 

367.800
SOCIAL  REACH

4%
CTR

12.400
BLOG V IEWS



success 
story

S T R A N D H O T E L  C A D Z A N D - B A D

85.000
SOCIAL  REACH

750
CTR

4.500
BLOG V IEWS

W e  s p e n t  a  w e e k e n d  a t  t h i s  l u x u r i o u s  h o t e l  a t  t h e
D u t c h  C o a s t .  

S t r a n d h o t e l  C a d z a n d - B a d  o f f e r s  t h r e e  t o p - n o t c h
c u l i n a r y  e x p e r i e n c e s  r i g h t  i n  f r o n t  o f  t h e  b e a c h .

FULL DATABASE CREATED 

2 DEDICATED POSTS 

10 DEDICATED STORY'S 

IMPRESSION VIDEO

BLOG

" T h a n k s  f o r  t h e  p l e a s a n t  c o o p e r a t i o n .
Y o u r  f o l l o w - u p  a n d  e y e  f o r  d e t a i l s  i s  t o p  n o t c h ! "

M .  A m m e r l a a n
H o t e l  M a n a g e r
S t r a n d h o t e l  C a d z a n d - B a d


